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	Summary
Essex Trading Standards/Teenage Pregnancy Strategy Partnership Activity

1: TIE (Theatre in Education) in identified schools 

Teenage Pregnancy and Alcohol, Theatre in Education Programme was delivered in 25 secondary schools in high teenage pregnancy and NEET areas.  The target group was Year 8 and a total of 4,470 pupils took part.

2: Targeted Trader Testing Activity relating to under age alcohol sales.

Following activity above, the Teenage Pregnancy Coordinator and Trading Standards did some more in depth data analysis.  Trading Standards were interested in the decline in the Basildon conception rates and how their activity to target under age alcohol sales work in the district had contributed.  At this point they had not targeted Harlow in the same way and the discussion was had about how the Harlow rates had been static.  Traders were targeted in a similar way to Basildon with enhanced visits to shops as part of the approach.

Young people were trained to act as mystery shoppers in the testing activity.

There was also attendance at high profile events, under 18 events and parks.  The outreach workers talked to young people about the risks of under age drinking and confiscated any alcohol found.
3. Challenge 25 Campaign

All premises that sell age-restricted products are being visited and advised of ‘Challenge 25’ (if they do not think that someone who wishes to buy an age-restricted product looks 25, then they will ask them to produce ID to prove that they are over 18); being encouraged to demonstrate their compliance by signing up to a contract.

The purpose of this contract is to ensure that the designated premises supervisor or manager of the business takes responsibility for delivering a culture that will ensure compliance with age-restricted product legislation. The contract also allows us to identify a single point of contact, reinforce the key message of ‘No ID No Sale’ and to demonstrate our partnership approach. By entering into a contract with the stores to deliver a ‘Challenge 25’ policy we are in a position to test these premises with an 18 year old. This means that if they fail the test and sell without challenging for id, we can re-enforce our advice without having to result to formal action.
This scheme has been successfully implemented in Harlow, Basildon and Chelmsford, with visits to other districts currently on-going.

4. Solomon Theatre Company Pilot

Essex Trading Standards, Integrated Youth Services, Healthy Schools and the Solomon Theatre Company are working collaboratively to deliver a pilot TIE programme on alcohol awareness to year 9 students in 15 schools throughout Essex. The choice of schools is connected to the Enhanced Healthy Schools pilot project; those schools that have identified teenage pregnancy/sexual health/alcohol misuse as an issue. The predictive risk profiling is based on a wide range of issues including teenage pregnancy rates, youth offending stats from that school, police data, substance misuse and some other schools data around attendance. 
The activity is to be factored into the PSHE delivery of the schools that are hosting the Theatre Group with preparatory lessons, and that follow up builds on the input for impact to be meaningful and effect behaviour change. Schools should also be able to demonstrate that it works to the National Healthy Schools Standard, and promotes the link between alcohol/drug education, sex and relationships education as well as KS3 PSHE/Citizenship frameworks. Impact measurements should also be linked to the Ofsted Self Evaluation Form.  Once completed this model will be used to create guidance for best practice in schools when planning the delivery of ‘theatre in education’ in line with PSHE frameworks and other curriculum requirements.
Due to be delivered: 4th-12th November 2010 and 22nd November-1st December 2010.
5. ‘Consider the Consequences’ educational DVD-based resource
At the end of last year Essex Trading Standards and local charity alcoHELP ran a competition called ‘Consider the Consequences’. Students throughout Essex, aged between 14 and 19, created a series of short films which showed some of the risks and issues surrounding under-age drinking.

The winning entry was titled ‘Consider the Consequences’ and was created by students from Chelmer Valley High School in Chelmsford. 
We are now proposing to use the winning film as the main ingredient of an educational DVD resource for schools, accompanied by a comprehensive guide for teachers, which highlights the potential risks of underage drinking to young people. The film will be used as a ‘stimuli’ for discussion and lesson plans are being designed to be used with secondary school years 7, 8 and 9 (11-14 year olds). Preparative activities will enable baseline assessment of students, whilst follow-up activities after watching the film are based around discussion (designed at unpacking the present/imagining the future), brainstorming, role-playing, practical exercises and a quiz. Guidance will be provided on assessment, recording evidence of learning and evaluation.

In summary, this resource is being developed to not only assist schools in fulfilling their requirements under the current Key Stage 3 curriculum, but also to address concerns about the increase in young people’s consumption of alcohol. Including the risks posed to their physical and sexual health, alongside the issues of anti-social behaviour, personal safety and achievement.  The aim is to engage with young people, encouraging them to discuss these issues to develop their own harm minimisation strategies and ultimately for them to make their own, healthier, choices.  

Due for completion early 2011.


	Outline of achievement or improvement delivered
Fostering the relationship between Trading Standards and the Teenage Pregnancy Partnership brings a community focus to the access to alcohol issue.  For those working within the teenage pregnancy strategy this is a key part of the prevention agenda.  

Trading Standards have now written elements of the teenage pregnancy strategy into their own strategy and action plans for the coming year.  This is in part because of the data and intelligence information informing the targeting of activity, as Trading Standards is an intelligence led service.  This activity is important as it supports the reduction of under 18 conception which features within the LAA2 and the CYPP.  

Trader Testing: Basildon had a 30% trader failure rate when first tested, dropping to 7% following targeted activity.  Harlow had a 31% trader failure rate when first tested, dropping to 11% following targeted activity.

25 schools received TIE session.

4,470 Year 8 pupils were involved.

4,314 Pupils provided feedback
98% reported having enjoyed the session.

82% reported learning more about the consequences of drinking alcohol

90% reported understanding how alcohol can affect their ability to make good decisions

95% reported understanding that unprotected sex can lead to pregnancy even if it is the first time.


	How was this delivered?
The approach taken was collaborative.  It involved Trading Standards, the Health Improvement Teams from the Primary Care Trusts, Schools, and the PCSOs.  Young people were training to become Mystery Shoppers to support the Trader Testing activity.

Trading Standards led on the Trader Testing activity and commissioning of the Theatre In Education Production. They also worked with the Health Improvement Teams to ensure consistent messages were put across as part of the activity.  Schools supported the input through the PSHE programmes in the school to ensure follow up activity took place to reinforce the learning.

Full evaluation took place with both teacher and young people input.

This was a jointly funded initiative from Trading Standards baseline budget and Teenage Pregnancy Grant.



	What are the prospects for further improvement?
Aligning activity more closely to ensure that joint commissioning activity is maximised to support the cross cutting targets that we share within the LAA and CYPP.


	Learning

The targeting of activity to areas of highest concern has led to measurable improvement.  This is more clearly seen in the trader testing activity which can clearly be measured in real time.  With conception data this is more complex and the data we receive is retrospective, however there is a significant evidence base to support the view that reducing access to alcohol for young people has a positive impact on their sexual health choices.

This work has provided a platform for more joint activity across these two agendas.  The Commissioning Team structure will have a strand of activity that will focus on “risky behaviours” and a more integrated assessment leading to joint commissioning activity will inform this highly complex area of work. 

	Supporting Evidence

This case study was shared at the Regional Teenage Pregnancy Conference and was identified to be emerging “good practice” by the National Lead for Teenage Pregnancy at DCSF. As a result the case study was presented at the National PSA 14 Board.


	Key Contacts / Further information

Jacquie.sheehan@essex.gov.uk
peter.stratton@essex.gov.uk
kevin.whipps@essex.pnn.police.uk



